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C B The number one media for technical expertise
III TECHNIQUES . . o
and digital transition.

The leading source of information for specifiers, designers and
technical decision makers.
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Unique visitors / Intentional e-mails Readers Monthly copies
month in our construction database

Digital Sustainable development
Construction costs Urbanism

Concrete Renewable energies

Insulation Life of Technical evolutions
Construction
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A team of expert editors recognized by
influencers, designers, and technical decision makers

\ Editor-in-Chief
Journalist SRS

Journalist

A team of 3 permanent journalists:

» All technical and regulatory information on the building for project management, the project
owner, and the construction companies

» Every month, BTCs highlight exclusive items on technical news and offer new visual content
(portfolio, videos, virtual tours...)
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Les cahiers techniques du batiment : Involved readership
and a captive audience
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of readers are satisfied with N ofreadersread the
Les Cahiers Techniques du 111" magazine of Les Cahiers

Batiment ////// //// Techniques du

Batiment every month

Source:
Readership study AreYouNet 2017
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Readership profile
of the CTB brand

Sectors of activity:

Education Project Management

5% (Research, Economists,

Architects)
43%

Construction
Companies

7%

Private Project
Management

11%

Public Project
Management

24%

Source:
Readership study AreYouNet 2017
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Les Cahiers Techniques du Batiment

... provide a global view of
the technical evolution of
construction

... allows me to follow
production evolution trends

... inform myselfon the
digital transition within the
construction industry

... enable myselfto monitor
changes in regulations

m infoprodigital

MEDIA




m infoprodigital

MEDIA

Andrea ROIG
Director of International Sales

Tel.: +33 1 77 92 96 46
andrea.roig@infopro-digital.com

Campaigh Management

Tel.: +336 5893 63 03
+336 58936313

salesipd@infopro-digital.com

Titilade ADEOYE-ALABI
International Marketing Coordiinator

GARDONS LE CONTACT !

Tel.: 4336 58 59 20 31
titilade.adeoye-alabi @infopro-digital.com
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